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APPENDIX 4 
 
Table 1:  Instances of Reputation Repair Strategies within Tweets 
Strategies  Frequency  Percent 
Compensation  163  14.0 
Reminder  139  12.0 
Denial  11  0.9 
Ingratiation  6  0.5 
Apology  6  0.5 
Justification  4  0.3 
Attack the accuser  1  0.1 
Excuse (accidental)  1  0.1 
Scapegoat  0  0.0 
Excuse (provocation)  0  0.0 
Excuse (defeasibility)  0  0.0 
Excuse (good intentions)  0  0.0 
 
Table 2:  Instances of RiskSmart Items Implied within Tweets 
RiskSmart Items  Frequency  Percent 
Had strong political attributes tied to it  335  28.9 
Had a widespread national or international scope  147  12.7 
Caused serious financial harm to others  138  11.9 
Was the first, worst, or biggest oil spill  94  8.1 
Caused death/injury through action or inaction  90  7.8 
Related to a current culturally popular subject  27  2.3 
Victimized entities without their consent  0  0.0 
Constituted a repeated mistake made by BP  0  0.0 
Breach of ethics/widely accepted values  0  0.0 
Recent trend of similar acts by BP  0  0.0 
Was illegal (misdemeanor, felony)  0  0.0 
Damaged partner relationships  0  0.0 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Table 3:  Instances of Specific Website Redirects within Tweets 
Websites  Frequency  Percent 
Webpage on BP Corporate Site  273  23.4 
Social Media  169  14.5 
Government Oil Spill Response  124  10.6 
National Broadcast  101  8.5 
Government Agency  27  2.3 
Elite Newspaper  13  1.0 
Environmental Agency  8  0.7 
Other  1  0.1 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